
 

    

 

 

 
 

Job title Manager, Press Officer   

Reports to Principal, Head of Press & Campaigns  

 
About UK Finance 

 
UK Finance is the collective voice for the banking and finance industry. Representing more than 
250 firms across the industry, we act to enhance competitiveness, support customers and 
facilitate innovation. 
 
We work for and on behalf of our members to promote a safe, transparent and innovative banking 
and finance industry. We offer research, policy expertise, thought leadership and advocacy in 
support of our work. We provide a single voice for a diverse and competitive industry. Our 
operational activity enhances members’ own services in situations where collective industry 
action adds value 
 
Our purpose  
 
To champion a thriving banking and finance industry, acting always in the best interests of 
consumers, businesses and wider society. 
 
Our values  
 
Integrity:            We act transparently and ethically for the good of our members as well as their 

customers and wider society. We seek to enhance trust in the banking and 
finance industry. 

Excellence:       We lead from the front as a beacon of quality, inspiration and best practice. 
Leadership:       We are proactive and innovative in helping to shape tomorrow’s banking and 

finance landscape 
 
Job purpose 
 
The Press Officer Manager at UK Finance plays a vital role in the organisation’s busy Press & 
Campaigns team, acting as a public voice for UK Finance and the UK’s banking and finance 
sector, helping to promote the industry to media, consumers, government and external 
stakeholders while providing a high quality service for our members’ press teams.  
 
UK Finance’s press office is a fast paced, dynamic environment, with significant media interaction 
offering you the opportunity to form relationships with leading national, personal finance and trade 
media who you will speak with on a daily basis, responding to their queries. The role has a heavy 
media relations focus with reactive, press office response taking up approximately 80 per cent of 
your time. 
 
The materials you will create, be it press releases using market data, media briefings, key 
industry announcements or responses to government or regulators, form a core part of the press 
team’s output alongside writing articles, opinion pieces and speeches for the CEO, Chair and 
senior directors. Keeping abreast of the news agenda is key and you will work with the Press and 
Corporate Affairs team to monitor stories as well as drafting our highly valued, daily News in Brief 
on a rota basis. This role also involves taking part in an on-call out of hours rota to support the 
industry during operational incidents and when reactive communication is required. 
 



 

 

 

 

 
 

You will also have the opportunity to work alongside the Director of Communications and Head of 
Press & Campaigns on industry-wide campaigns, from raising consumer awareness of fraud, to 
promoting the industry’s work on access to cash across the UK, highlighting the support the 
banking sector provides to small businesses or working with policy teams to launch various 
reports and white papers ensuring alignment with the wider membership and the overall policy 
and engagement strategy.  
 
This role will support and act as ‘second’ to the Head of Press & Campaigns. This will include 
overseeing and coordinating day-to-day press office ‘services’ including the team’s response to 
media queries and delivery of key BAU outputs, acting as the ‘go-to’ person for junior colleagues 
within the team as well as ensuring all team quality standards are met. You will deputise for the 
Head of Press & Campaigns in their absence. 
 
We are looking for someone with a track record in writing for the media and the ability to develop 
and deliver media coverage through creative campaigns. The successful candidate will be able to 
analyse complex issues and communicate them to media/internal stakeholders whilst prioritising 
competing demands and working under pressure. Excellent written and verbal communication 
skills are a must. This role would suit an outgoing, committed and enthusiastic team player who is 
passionate about news and communications and enjoys making a difference. Ideally, you will 
have substantial experience of how a busy press office works or are known for your ability in 
managing multiple client accounts agency side. You will have a results-orientated mindset and 
have proven experience of creating and implementing awareness raising campaigns. You will 
also have proven experience of supporting, overseeing and developing junior colleagues.  
 
The team 
 
A core part of the Corporate Affairs function, the Press & Campaigns team reports to the Director 
of Communications. The team, led by the Head of Press & Campaigns, is made up of two Press 
Office Managers (one of which is this role) and two Press Officers. We also have a rolling intern 
programme. 
 
The Corporate Affairs function is a cross-cutting team providing support to policy, operations and 
data teams across UK Finance. It is headed up by the Managing Director, Corporate Affairs, who 
also sits on UK Finance’s Executive Committee and also comprises Public Affairs, International 
Affairs and Content. 
 
 
Duties and responsibilities include: 
 
• Support the Head of Press & Campaigns and press team in handling reactive day-to-day 

media relations: overseeing and coordinating day-to-day press office ‘services’, responding to 
press calls and drafting reactive lines, coordinating broadcast media bids, preparing press 
releases and press briefings for the CEO and senior policy colleagues, identifying 
opportunities to place proactive coverage across trade, national and regional media. There 
will be ownership of projects so you’ll need to be organised and capable of juggling a varied 
workload to tight deadlines.  
 

• Overseeing press office ‘services’ including the team’s response to media queries and 
delivery of key BAU outputs, acting as the ‘go-to’ person for junior colleagues within the team 
as well as ensuring all team quality standards are met. You will also deputise for the Head of 
Press & Campaigns in their absence. 

 
• Represent the organisation and act as a spokesperson for UK Finance to all media outlets 

and provide an out of hours media service as part of a rota system; monitoring news and 
breaking stories and flagging to relevant internal teams. 

 



 

 

 

 

 
 

• Overall responsibility for ensuring the press team proactively monitor news, breaking stories, 
developments online and social media, flagging to relevant internal UK Finance teams. 

 
• As part of a rota write the daily News in Brief, our daily industry news digest, five days a 

week, 46 weeks a year. The Brief is read by UK Finance members, senior individuals in the 
banking and finance industry, government, regulators, media and members of the public.  

 
• Oversee and maintain UK Finance’s long term strategic ‘forward look’ grid to ensure it is up-

to-date and the Press Team is prepared for reactive responses. Work with the Head of Press 
& Campaigns and Press Team colleagues to coordinating media activity accordingly.  

 
• Build and maintain strong relationships with journalists across national and trade publications. 

If you have an area of interest you would like to cover then we will give you the opportunity to 
work on it, helping develop your expertise. 

 
• Draft articles for trade press and UK Finance blogs (working with policy directors). 

Overseeing the creation, development and maintenance of ‘lines to take’ and briefing notes 
for senior level executives.  Work with press team colleagues to oversee the delivery of 
member facing coverage books (a compendium of all media coverage secured by UK 
Finance). 
 

• Creatively seek proactive media opportunities to promote UK Finance and its work.  
 
• Ensure editorial standards are met and maintained in print and online. 
 
• Take the lead on supporting the Head of Press & Campaigns, working proactively and 

collaboratively with the commercial arm of UK Finance to ensure our externally produced 
events and conferences are well publicised and supported in national press, trade media and 
social media. 

 
 
What we’re ideally looking for: 
 
• A passionate and enthusiastic communicator, with excellent command of written and spoken 

English. 
• A team player with proven substantial experience in a high pressure, fast moving, PR agency 

and/or inhouse press office. Existing financial services knowledge would be a significant 
benefit.  

• Strong writing skills and attention to detail, with the ability to hit deadlines and deliver to the 
highest standards. 

• An outgoing individual who thrives on making connections and building relationships with 
people, able to get on with people at all levels and from all backgrounds. 

• Results orientated, you will have proven experience of generating proactive media stories of 
strong interest with the media.  

• Determined, enthusiastic and proactive ‘can do’ attitude. 
• Proven experience of supporting and overseeing media relations specialists, acting as the 

‘go-to’ person for junior colleagues. 
• Excellent time management skills and ability to juggle multiple tasks simultaneously. 
• ‘Service’ mentality – going above and beyond for team members, colleagues and members. 
• Resilient and willing to work longer hours and flexibly when required.  
 
What we offer you: 
 
• A supportive, collegiate work environment within a high profile and well-respected member 

organisation.  
• Discretionary bonus and 12 per cent pension contributions. 



 

 

 

 

 
 

• 30 days annual leave (+ 8 days bank holiday). 
• Developmental support with on-the-job and external training available, dependent on 

business need and individual requirements. 
• Opportunity to benefit from paid-for membership of the Chartered Institute of Public 

Relations, after 12 months service. 
• Up to £500 contribution for annual gym membership or alternative exercise plan. Our building 

also offers a space to keep your bike, lockers and showers.  
• Social committee that organises regular events and fundraises for our charity of the year. 

https://www.cipr.co.uk/
https://www.cipr.co.uk/

